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President’sLetter
Welcome!

February is always the best month for PRSSA; there’s 
so much going on. This entire month, the Bateman 
team will be implementing their campaign they’ve 
been working on since November. Our third annual 
PR Links career fair coming up in two weeks. There, PRSSA members (and 
non-members) will be connected with the area, state and region’s best public 
relations professionals. At the end of the month, our Regional Activity, 
Expanding your PR Horizons happens. The one day conference is one of the 
many perks to being a PRSSA member. Amazing speakers from all over are 
coming to MSU, just to talk to us. Expect to meet students from other 
universities, as we are only one of 12 schools in the country chosen to host a 
Regional Activity this year. With that said, these are the perfect opportunities 
to learn and absorb a lot of public relations tips and tricks in 28 days! 

Another reason to get involved in all these activities: executive board 
applications will be available in March. We get at least 20 applications for as 
few as four positions. Your involvement in PRSSA prior to applying is crucial! 
If you’re planning on applying, start getting involved now if you haven’t 
already. Make the most our of your time here by going to the CMPRSA 
events, volunteering for different events or committees and contributing to 
our blog and/or newsletter, ImPRessions.

PRSSA is one of the top Communication Arts and Sciences student 
organizations. We strive to becoming better and better each year. One of the 
ways we do that is periodical surveys. Tonight’s survey is extremely important 
to us. Please give us your honest feedback and ideas. We can’t continue to 
improve if we don’t know what you’d like to be different! 

Don’t be afraid to step out of your comfort zone and try something now!

Warmly,

Christina 
2009-2010 MSU PRSSA President

Coming up...

February 2: General Meeting
February 5: Professional Development 
	      Session
February 12: PR Links
February 16: General Meeting
February 17: BDubbs Fundraiser
February 27: Regional Activity

All general meetings are held at 7 p.m. 
in 147 CAS
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                           Style Tip
Spot the Error

1. Aretha Franklin sang the National Anthem at the baseball game.

2. There were over 500 people in attendance. 

3. Fans were enjoying popcorn, soda, and hot dogs.

Interviewed by Christina Capoferi

PRofessionalPRofile
Bob Hoffman
Public Relations Manager, Wharton Center

Q. How did you get into PR?
A. I was recruited into PR.  I was an 
anchor/reporter for the local CBS 
affiliate station but often would be as-
signed feature stories including what 
was taking place in local theatre.  I 
befriended Wharton Center’s former 
Executive Director, Bill Wright, and 
one day he called me to the Center 
because he “wanted to talk to me.”  
He told me that the PR manager they 
had for the last five years was leav-
ing but he knew who he was going to 
hire.  He kept describing this person 
he was going to hire and it sounded a 
lot like me.  I finally asked him, “Bill, 
are you offering me a job.”  He said 
yes.  I told him, “You can’t afford me.”  
He said, “Try me.”  And here I am.
 
Q. Describe a typical day at the 
office.
A. A typical day in the office includes 
working on several different, up-
coming, attractions at once. I maybe 
writing a press release for a show 
one hour and the next setting up 
interviews for another.  There are so 
many things to do to get prepared for 
an upcoming show.  I think the most 
important part of my job is the ability 
to stay organized.  You never know 
when you are going to have to drop 
one thing and begin working on an-

other.  You have to juggle a lot at once, 
but I like it.  It’s never boring!
 
Q. What’s the best part of your 
job?
A. The flexibility!  I don’t have an ex-
pected set time when I come in or leave.  
It’s very flexible.  That’s because so often 
I’m working late at night or early in the 
morning.  I am ALWAYS working.  All 
the reporters know my cell phone num-
ber and when you are dealing with press 
agents that are in different time zones 
you are working odd hours.  I like the 
fact I’m not tied to a desk all the time.
 
Q. What’s the worst? 
A. Sometimes there is so much to do 
for a show I can become overwhelmed.  
Also, I don’t think people know, unless 
they do PR, how much work goes into 
setting up interviews, writing press re-
leases, organizing events.  PR isn’t always 
measurable, unlike marketing.  Some-
times you work hard to get press for a 
show and your efforts aren’t successful.  
That can be discouraging.
 
Q. Since entering the profession, 
what is the most important thing 
you’ve learned?
A. I’ve learned that I can juggle many 
different things at once and still pre-
tend I’m not stressed.  It’s important 

to NOT let the media know you are 
overwhelmed.  They want to work with 
someone fun, that gets them whatever 
they need.  When they call at the last 
minute and want an interview you can’t 
say, “why they hell didn’t you answer my 
call last week when I offered it to you”  
You have to put on a smile and try to get 
them the interview. 
 
Q. Any advice to college students 
entering PR?
A. Get an INTERNSHIP in the field.  The 
best way to learn is by doing!  Try to find 
someone who is already working in the 
job you want and ask them if you can 
intern with them.  PROVE YOURSELF, 
make yourself stand out among the 
rest.  There have been several Wharton 
Center interns that are now working in 
the field because they proved themselves 
here.  I’m going to want to hire someone 
I know can do the job versus someone 
who just looks good on paper.

1. You do not capitalize the N or A in national anthem. “The Star Spangled Banner”, however, is capitalized. 
2. Use “over” when referring to a place, such as, “The bird flew over the crowd.” When referencing amounts, 
use “more than.”
3. There should not be a comma after “and.”
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Some Winning
Advice

As future PR practitioners, I bet many 
of you have dreamed starting a day 
with sipping a cup of Starbucks, walk-
ing along with bustling traffic and 
crowded people and getting prepared 
for the work in a cozy office that lay in 
the heart of the city. How fascinating 
it would be, if that can really happen 
after we graduate. However, reality and 
fierce competitio keep awakening us 
from this beautiful dream. Then, “how 
can we survive” becomes the question 
that comes to our minds. To solve this 
problem, I believe our future employ-
ers are the best candidates to lead a 
way for us.

Different from the firm tour in East 
Lansing, the Chicago experience was 
much more thrilling and overwhelm-
ing. Not only because we got the 
opportunity to get in touch with peers 
from DePaul University, but we also 
had an actual chance to find out what 
an international firm looks like and 
learn how we can fit in. 

The three firms we visited were Leo 
Burnett, Ruder Finn and Fleishman 
Hillard. In each of them, we were all 
given an inspiring presentation and in-
sightful suggestions on how to succeed 
in PR. But to me, the passionate speech 
made by Joseph Tateoka from Ruder 
Finn was undoubtedly the one which 
enlightened me most.

According to Mr.Tateoka, there were 
five Ps we need to equip ourselves with 
before we rush to the labor market. 
First of all is Preparation. As we all 
know, opportunity is always there for 
the ones that are well prepared. For us, 
preparation means good internships, 
certain interests and having a great 
mentor. Actually, many of us includ-
ing me were found complaining about 

how hard it is to find an internship 
under the current economic climate. 
But Mr. Tateoka held an opposite 
opinion. He said that we shouldn’t 
confine ourselves merely in the realm 
of PR, by contrary; we should open 
ourselves to any fields, no matter if 
it’s paid or unpaid, business or char-
ity, government or NGO. And all of 
these experiences  will be beneficial 
to help you handle clients in differ-
ent domains. Meanwhile, explore an 
interest that you’re really passionate 
about and begin to become an expert 
on it. This can become your value and 
shining point. It’s also helpful to look 
for a trustful professor, a wise senior or 
a seasoned insider to be your mentor. 
Let them know your questions, talk 
to them your plans and discuss with 
them about your thoughts. Unknow-
ingly, you will benefit a lot from those 
conversations. 

The second P is Publicity. To be univer-
sally known, the main job of PR practi-
tioners is communicating with media 
and the public. Therefore, advancing 
with the times is our responsibility. 
So today start to listen to more news 
on NPR, read carefully about those 
thorough commentaries in New York 
Times and pay attention to the focus 
on CNN. They may be not so entertain-
ing as other recreations, but they are 
definitely intellectual wealth useful to 
accrue for your future. 

Mr.Tateoka addressed the impor-
tance of Packaging as well. Although 
recently the social networking is 
burgeoning, AP style writing is still es-
sential. Actually, it’s never too much to 
highlight the value of written commu-
nication. Having superior writing skills 
is the ubiquitous requirement in any 

agency. Moreover, always do a care-
ful proofreading before you turn in 
any articles. 

Making a good Positioning is a use-
ful tool to stand out your resume. 
Today Human Resource depart-
ments have to sift through piles of 
applications. Hence, preparing a 
comprehensive portfolio and several 
writing samples could be outstand-
ing among other competitors. And 
what is noteworthy to emphasize 
here is that your abilities in Word, 
PowerPoint and Excel in Windows7. 
Many employers will appreciate any 
knowledge in this program. 

Last but not the least, you will 
derive a great deal of benefit from 
establishing a personal PR-related 
resource database. With the help of 
the internet, we have access to read 
PR professionals’ blogs, keep an eye 
on what’s new on the Web site of 
PRSA or even publish your own 
interpretations and opinions. At the 
end of the day, you’ll find out all of 
these endeavors are worthwhile to 
your career.

Life is tough, but the victory is 
always reserved for whom insists on 
striving until the last minute. If we 
can work steadily and make solid 
progress everyday, even though 
there are various hindrances in 
front of us, we can still realize our 
dreams. So start now and get ready 
for your bright future.  

By Yue Lv

for Your Future Career
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This column was created to discuss 
the role of diversity in public rela-
tions, with the intended goal of cre-
ating awareness on certain aspects 
of public relations and how diversity 
affects our soon-to-be profession. 
This will be my fifth entry and it 
finally dawned on me that I com-
pletely skipped over the core of this 
issue. Why are there so few diverse 
public relations practitioners?

I read an article recently on this same 
topic. It was written by the senior vice 
president and managing director at 
Ketchum PR- Midwest, Ron Culp. 
He wrote about his frequent trips to 
several Midwest universities to speak 
to aspiring public relations students. 
Culp mentions that when he scans 
through an audience he rarely sees 
more than one or two African-Ameri-
can students, if any minority students 
for that matter. When they approach 
him after to introduce themselves, 
he later discovers that these students 
have no intentions to pursue a career 
in public relations. They instead use 
the skills they learned from their 
PR classes to further their skill set in 
another profession.

Culp believes that the reason for 
the professions minute minority 
numbers stems from the fast-paced 

i v e r s i t y
i g e s tD

work environment of agency public re-
lations, particularly the hiring process. 
Unlike other forms of business, which 
will put out a notice and minorities 
will apply. Agencies hire on a need to 
basis, many of the times agencies are 
not given the luxury of picking and 
choosing from a big stack of applicants 
and are force to choose from a smaller 
applicant pool. Diverse applicants are 
chosen, mainly when a client insist 
upon it. 
Even at our general meetings, if 
someone were to walk in and take one 
look around they would see mostly 
Caucasian females. This is not a bad 
thing, but begs the question; Why does 
a career in public relations resonate so 
much louder with one demographic 
than another?

This quote from Dr. Donald K. Wright, 
a professor of public relations at 
Boston University can help us start 
to answer that question. Dr. Wright 
says, “Since there are so few non-white 
people in public relations, understand-
ably most of the senior-level jobs 
go to folks who look like ourselves,” 
Dr. Wright asserts. “In light of that, 
younger minorities don’t have many 
role models.”

Many professionals agree that there 
is an urgent need to make minority 

students aware of the opportunities 
available to them within a career of 
public relations. This idea starts with 
us, when we all decided to pursue a 
degree in public relations we un-
knowingly became advocates for the 
profession. 

It is up to us, the next generation of 
PR stars to step out of our comfort 
zones, as hard as that may be and 
talk to others about what we are 
learning. You never know who that 
information gets passed on to. Who 
knows, that person may one day be 
your co-worker. I have stated before 
that a diverse work environment 
produces a more creative work envi-
ronment. This in public relations is 
never taken for granted. 

So tonight, start a conversation 
with someone here, preferably not 
the friend you came with and talk 
about why you chose this career over 
another. For what it is worth, this 
dialogue will at least help you better 
understand your decision and maybe 
help someone who is on the fence 
make theirs, which ultimately helps 
all of us.

- Bill Gates, Microsoft Founder

If I was down to my last dollar,  
I’d spend it on
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When I Grow Up...
As told to Melissa Hackett

Lia Simcina
Associate Account Executive 
The Rossman Group

Q. Please explain your position 
with The Rossman Group.
A. As an associate account executive, 
I help manage a variety of different 
clients under the guidance of account 
executives and our senior staff. I’m 
also developing a marketing plan for 
the firm itself, so The Rossman Group 
is my “client.”

Q. What experiences in PRSSA 
helped to best prepare you for 
your career?
A. Attending the PRSSA national 
conference and other student devel-
opment conferences have without a 
doubt been the most valuable experi-
ences. Take advantage of the opportu-

nity to hear advice from public rela-
tions professionals who have worked in 
the industry for years, and keep your 
notes.

Q. What is the most enjoyable 
project you have worked on for 
your job?
A. There are two projects in particular 
that I’m really proud to have been a 
part of: introducing a new electronic 
record system with the Capital Area 
Regional Health Information Organi-
zation (RHIO) and working with the 
Michigan Nonprofit Association to 
increase Census participation in hard-
to-count communities.

Q. What have you found to be 
unique about working at an 
agency?
A. I enjoy being able to work with a 
variety of clients on a variety of dif-
ferent issues – every day is different, 
and I love that!

Q. What advice do you have for 
current PRSSA members?
A. Take advantage of every oppor-
tunity to network! Make business 
cards, even if it just has your name 
and contact information – you 
never know when you’re going to 
meet the right person.

Lia Simcina is a 2009 MSU graduate and PRSSA alumna. She is currently 
an Associate Account Executive at The Rossman Group, where she in-
terned before being taken on as a full-time employee. During her time at 
MSU, Lia served as the Advertising and PR Chair for Greeks Going Green, 
and held the position of Public Relations Chair for Chi Omega.

You are invited to attend MSU PRSSA’s 2010 Regional Activity: Expanding Your PR Horizons! This is a day-long conference that will 
feature speakers from many of the diverse areas of PR including fashion, consumer, restaurant, sports, entertainment, healthcare, 
international, corporate, agency, non-profit and more! There will also be a case-study competition with a real client! The conference 
is open to all PRSSA Chapters so there will be students from across Michigan and the Midwest attending.

Registration is open until February 6 so hurry up and register because spots are limited. Registration is a budget-friendly $25 for paid 
PRSSA members and $30 for non-members. To register visit the Regional Activity Web site, msu-prssaregional.webs.com, and click 
on the “Registration” tab. If you have any questions feel free to e-mail the conference directors Julia Wendzinski or Katie Heck. 

We hope to see you at the Regional Activity, come expand your PR horizons with us!

Saturday, February 27
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President: Christina Capoferi
VP of Public Relations: Kylie O’Brien
VP of Member Services: Julia Wendzinski
VP of Professional Development: Aubrey Zimmerman
VP of Alumni Relations: Melissa Hackett
VP of Advocacy: Patrick Goulet
VP of Programming: Katie Heck
Bateman Director: Lindsay Bacigalupo
VP of Chapter Development: Courtney Siekirk
Director of Hubbell Connections: Courtney Curran
Assistant Director: Courtney Sipperley

Academic Advisor: Russ White
Professional Advisor: Kelly Rossman-McKinney
Professional Advisor: Ari Adler

For E-Board member contact information, check 
out the “Contact Us” tab at msuprssa.org.

Looking for something to build your resume or portfolio?
Writing an article for imPRessions is a great way to get published and have some material for your portfolio. Articles can be up to 
400 words and the deadline for the February issue is Thursday, February 25. If you’re interested or have any questions, feel free to 
contact VP of Member Services Julia Wendzinski at wendzins@msu.edu or talk to her after a meeting. Don’t have any ideas for an 

article but still interested in writing? No problem. Julia can help you brainstorm and give you topics to write about.                                             

Notes:Member 
of the Month   January

Congrats to our January Member of the Month:

Cherry Lv!
Cherry is from Guangzhou, 
China and is a first year 
graduate student at Michigan 
State, studying public rela-
tions. She has been extremely 
involved in PRSSA, having at-
tended multiple professional 
development sessions and 
firm tours. Cherry has also 
made some stellar contribu-
tions to imPRessions through 
articles about her experiences 
on PRSSA’s firm tours, as well 
as her time at a Chinese PR 
firm. While she doesn’t have 
a distinct favorite specialty in PR, she hopes to work at a 
PR agency in the future.

Keep up the great work!


